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WHO ARE WE?

AU STRALASIA

PRINT & DIG

he parks and leisure industry is growing
fast in Australia and New Zealand as a
result of expanded leisure time and an
increased expectation from citizens
in urban environments. This is an opportunity
for businesses who supply park and leisure
professionals to engage a targeted audience.
The Australasian Parks & Leisure Journal,
produced by Universal Media Co, is the
perfect medium through which to capture
the conversation in this market.
The Australasian Parks & Leisure Journal
is a print and digital medium that gives
businesses a unique opportunity to target
the multiple professions now involved in the
development of park and leisure facilities in
Australia and New Zealand.
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B The Australasian Parks & Leisure Journal
is published quarterly.

B March, June, December are a Digi-Mag,
distributed to the PLA members, and
promoted to the ODS Network of 20,000+
opt-in subscribers.

B The September issue is published in both
print and digital format, with additional
distribution at the annual national Parks
& Leisure Australia Conference.

Reach highly engaged specifiers
Australasian Parks & Leisure Journal reaches
all members of Parks and Leisure Australia
and Recreation Aotearoa. The controlled
subscriber list includes known specifiers
working on high-value projects.

In addition, the PLA eNews is sent to
the ODS digital network of subscribers —
over 20,000.
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Audience Profile

B 48% of subscribers are working within council

B Community & Urban Planning
Recreation planning, play, playscape, open space,
landscape design and urban planning

B Parks, Environment, Biodiversity & Conservation
Parks, gardens, horticulture, aboriculture,
cemeteries, ecosystems, state and national parks

B Sport & Physical Activity
Health, sport development, facility management,
outdoor recreation, aquatic recreation

B Tourism, Arts & Interpretation
Major events, cultural events, interpretation, art
installations and connections

B Private Sector
Consulting, trade, benchmarking, acquisition,
supply chain

Content Strategy

The journal is packaged to appeal to the needs of
professionals who want quick access to research,
best practice and news on changes in the parks and
leisure industry. Whether readers are consuming
the publication in print or digital format, they

are getting the best material on park and leisure
developments in Australasia.
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ADVERTISING RATES

ADVERTISING RATES (print + digital edition)

Size/Shape Single Issue Two Issues Three Issues Four Issues
Inside front cover $2400 $§2250 $2100 $1950
Outside back cover $2650 $2480 $2310 $2150
Inside back cover $1900 $1780 $1660 $1540
Double page spread $2800 $2625 $2450 §2275
Full page $1600 $1500 $1400 $1300
Half page $950 $890 $830 $770

DIGITAL ADVERTISING OPTIONS

eNewsletter

One image and story of relevance. Story is delivered
to ODS Network and receives bonus coverage on $450 $425 $400 $375
outdoordesign.com.au. Limited to 6 per edition.

* All prices in Australian dollars ex GST
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ADVERTISING RATES

Co NATIVE CONTENT
. B Product Profile
Size/Shape Full Page Double Page 3 Page Highlight your product to
Product Profile $2200 $4000 - an invested audience with a
Product Profile that shares
Project Profile - $4000 $5400 its innovative design aspects
; demonstrates how it can
Industry Professional or _ : _
Interview/Profile $2200 $4000 - benefit a commercial project.

W Project Profile
Showcase your outstanding
commercial works with a

* All prices in Australian dollars ex GST

IM Po RTANT DATES Project Profile that lets the

industry know what you're

Issue  Bookings Close Editorial Due Publish capable of.

29.1 30 Jan 2026 30 Jan 2026 Mar 2026 ® ProfessionalInterview/Profile
Get candid with a Professional

29.2 17 Apr 2026 24 Apr 2026 June 2026 Interview/Profile that gives
you, as an architect/designer/

29.3 29 May 2026 12 June 2026 Sept 2026 contractor, a chance to let the
audience know what you do,

294 16 Oct 2026 30 Oct 2026 Dec 2026 how you do it and why.

COOLSHADE

DIMENSIONS ko ENGINEERED
SHADE FABRIC :

Trim
210mm x 297 mm

Bleed
220 mm x 307 mm |

FP Product Profile

FULL PAGE

Trim

185 mm x 120 mm

HALF PAGE

DPS Project Profile
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